
Media Habits of Gen Z



How do they see themselves?
Generation Z (Ages 12-24)

What do they share with peers?

How do they consume media?



12-24`
20%

25+
80%

Age composition of U.S. population older than 12 
S O U R C E :  U . S .  C E N S U S  B U R E A U

ESTIMATED:
58 MILLION
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Other
12%

White
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Hispanic
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Other
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AGE 12-24 AGE 25+

Ethnic composition
S O U R C E :  A M E R I C A N  C O M M U N I T Y  S U R V E Y



Share of Ear ®

®



Who are Gen Z, according to Gen Z?



[Share five images that represent you]



Music/Art/Culture



Food



Politics/Beliefs



Rest



Gender Identity



Character Traits



Feelings



Clothing/Brands



Connections



Aspirations



Meaningful Places



Animals



Education



Sports/Fitness



Video Games



How do Gen Z consume media?



32

13

Age 12-24 Age 25+

Currently Ever Watch Live Streamed Video Games
T OT A L U. S .  POPULA T I ON 1 2 +
%  S A Y I N G  Y E S

“Do you currently ever watch live, streamed 
video games on services such as Twitch, 
YouTube Live, Facebook Live, or Mixer?”



52
43

Age 12-24 Age 25+

Audiobook Listening
T OT A L U. S .  POPULA T I ON 1 2 +
%  E V E R  L I S T E N E D T O  A N  A U DI O B O O K



95

81

Age 18-24 Age 25+

% WHO CURRENTLY USE STREAMING VIDEO 
(e.g., Netflix, Hulu, Disney)

S OUR CE :  E DI S ON R E S E A R CH ONLI NE  GE NE R A L POPULA T I ON S UR VE Y ,  ONLI NE  U. S .  POPULA T I ON 1 8+



Smartphone Ownership
T OT A L U. S .  POPULA T I ON 1 2 +
%  O W N I N G  A  S M A R T PH O N E

93
87

Age 12-24 Age 25+



Share of Time Spent Listening to Audio by Device
Share of Ear

E D I S O N  R E S E A R C H  S H A R E  O F  E A R  ®  Q 2  2 - 2 2

®

57

27

43

73

Age 13-24

Age 25+

S M A R T P H O N E O T H E R S



24

18

34

27

23

30

19

25

Age 12-24

Age 25+

Frequency of Listening to Audio with Other People
BA S E :  U. S .  POPULA T I ON 1 2 + WHO GA VE  A  R E S PONS E

FRE QUE NTLY S OME T I MES HA RDLY  E VE R NE VE R



15

43

35

14

24

11

11

9

2

9

7

6

6

8

Age 13-24

Age 25+

Share of time spent listening to audio sources
Share of Ear

A M / F M  R A D I O  I N C L U D E S  O V E R  T H E  A I R  A N D  R A D I O  S T R E A M S

S T R E A M I N G  A U D I O  I N C L U D E S  P U R E  P L A Y S  S U C H  A S  P A N D O R A ,  S P O T I F Y ,  A N D  O T H E R S

Y O U T U B E  F O R  M U S I C  A N D  M U S I C  V I D E O S  O N L Y  

O T H E R S  I N C L U D E  T V  M U S I C  C H A N N E L S ,  A U D I O B O O K S ,  A N D  O T H E R  A U D I O  S O U R C E S  
E D I S O N  R E S E A R C H  S H A R E  O F  E A R  ®  Q 1 - Q 4  2 0 2 1

®

P O D C A S T SO W N E D
M U S I C

A M / F M  R A D I O
S T R E A M I N G  

A U D I O S I R I U S X M O T H E R SY O U T U B E



15

43

35

14

24

11

11

9

2

9

7

6

6

8

Age 13-24

Age 25+

Share of time spent listening to audio sources
Share of Ear

A M / F M  R A D I O  I N C L U D E S  O V E R  T H E  A I R  A N D  R A D I O  S T R E A M S

S T R E A M I N G  A U D I O  I N C L U D E S  P U R E  P L A Y S  S U C H  A S  P A N D O R A ,  S P O T I F Y ,  A N D  O T H E R S

Y O U T U B E  F O R  M U S I C  A N D  M U S I C  V I D E O S  O N L Y  

O T H E R S  I N C L U D E  T V  M U S I C  C H A N N E L S ,  A U D I O B O O K S ,  A N D  O T H E R  A U D I O  S O U R C E S  
E D I S O N  R E S E A R C H  S H A R E  O F  E A R  ®  Q 2  2 0 2 2

®

P O D C A S T SO W N E D
M U S I C

A M / F M  R A D I O
S T R E A M I N G  

A U D I O S I R I U S X M O T H E R SY O U T U B E



88

70

Age 12-24 Age 25+

Monthly Online Audio Listening
T OT A L U. S .  POPULA T I ON 1 2 +
%  L I S T E N E D T O  O N L I N E  A U DI O  I N  L A S T  M O N T H

O N L I N E  A U D I O  =  L I S T E N I N G  T O  A M / F M  R A D I O  S T A T I O N S  O N L I N E  A N D / O R  L I S T E N I N G  T O  
S T R E A M E D  A U D I O  C O N T E N T  A V A I L A B L E  O N L Y  O N  T H E  I N T E R N E T



Age 13-24

Age 25+

3:43

3:02

0:46

1:08

4:29

4:10

Audio Listening by Content Type (HH:MM)
Share of Ear

E D I S O N  R E S E A R C H  S H A R E  O F  E A R  ®  Q 2  2 0 2 1

®

Music
Spoken Word 

Audio

4:29

4:10



Music genre listened to most overall
Share of Ear®

E D I S O N  R E S E A R C H  S H A R E  O F  E A R  ®  2 0 2 0  Q 2 - Q 4 ;  2 0 2 1  Q 1

25

16

14

10

6

6

5

4

2

2

1

1

8

12

11

7

12

18

2

8

3

5

3

10

3

6

Hip-Hop/R&B
Top 40/Hit Music
Alternative Rock

Country
Classic Rock

Dance/Electronic/EDM
Christian

Spanish/Latin
Classical

Soft Rock
Oldies

Jazz
Other

Age 13-24
Age 25+

% indicating music genre



37

60

Age 12-24 Age 25+

Listening to AM/FM Radio in the Last Week
T OT A L U. S .  POPULA T I ON 1 2 +
%  L I S T E N E D T O  A M / F M R A DI O  I N  T H E  L A S T  W E E K

A M / F M R A D I O  I N C L U D E S  B O T H  O V E R - T H E - A I R  A N D  O N L I N E



67

44

Age 12-24 Age 25+

Online Audio Listening in Car Through a Cell Phone
%  E V E R  L I S T E N E D T O  O N L I N E  A U DI O  I N  A  C A R  T H R O U G H  A  C E L L  P H O N E

T OT A L U. S .  POPULA T I ON 1 2 +



40

79

31

56

48

12

77

49

36

29

30

24

AM/FM radio

Owned digital music

CD player

Online audio

Podcasts

SiriusXM

Age 18-24
Age 25+

Audio Sources Currently Ever Used in Car
BA S E :  HA S  DR I VE N/R I DDE N I N CA R  I N LA S T  MONT H;  (A 1 8-2 4:  80 % ;  A 2 5 +: 84% )  
%  U S I N G  A U DI O  S O U R C E  I N  C A R



48

36

Age 12-24 Age 25+

Monthly Podcast Listening
%  L I S T E N E D T O  A  P O DC A S T  I N  T H E  L A S T  M O N T H

T OT A L U. S .  POPULA T I ON 1 2 +



S OME PLA CE  
E LS E

64

59

16

19

9

10

11

12

Ages 18-24

Ages 25+

Location Where Podcasts Are Listened to Most Often 
%  W H O  L I S T E N  I N  E A C H  L O C A T I O N

WE E K LY  PODCA S T  LI S T E NE R S

A T  HOME A T  WORKIN CA R



S



How Do You Discover Podcasts Most Often? 
%  S A Y I N G  M E T H O D

U. S .  WE E K LY  PODCA S T  LI S T E NE R S

21

18

17

16

7

11

11

17

23

12

Ages 18-24
Ages 25+

RE COMME NDA T IONS  FROM 
FRIE NDS  A ND FA MILY

S E A RCHING T HE  INT E RNE T

S E A RCHING Y OUT UBE

S OCIA L ME DIA  POS T S

RE COMME NDA T IONS  FROM 
OT HE R A UDIO PROGRA M HOS T S



93

80

Age 12-24 Age 25+

Social Media Usage
T OT A L U. S .  POPULA T I ON 1 2 +
%  U S I N G  A N Y  S O C I A L  M E DI A



75

69

59

43

42

35

14

39

28

19

68

24

26

22

Instagram

TikTok

Snapchat

Facebook

Twitter

Pinterest

LinkedIn

Age 12-24
Age 25+

Social Media Brand Usage
T OT A L U. S .  POPULA T I ON 1 2 +
%  U S I N G  S O C I A L  M E DI A  B R A N D



Social Media Brand Used Most Often
BA S E :  U. S .  1 2 + S OCI A L ME DI A  US E R S

21

64

25

11

22

6

19

3

4

6

4

4

5

6

Age 12-24

Age 25+

OT HE R



[Share five examples of things your 
would share with your friends]



Personal photos or 
experiences



Memes to express emotions



Music



Shopping



Recipes



Video Game References



Sports



Social media trends / 
Account Recommendations



Politics/Beliefs



Humor



Animals



COOL

-80
-60

-40
-20
-20

-10
-10

0
0
0
0
0

10
20
20

30
40

60
60
60
60
60

70
70
70
70
70

80
80

90
90

CRINGE

Stranger Things
Tattoos

Meditation
Radio

Roller Skating
Your Parents

80s Music
YouTube

Marvel
Memes

Star Wars
Starbucks
Podcasts

Thrift Shops
Millennials

Dungeons and Dragons
Designer Clothing

Veganism/Vegetarianism
Legal Marijuana

Virtual School/Hybrid Work from home
Snapchat

TikTok
Influencers

Selfies
Bitcoin
Karaoke
Facebook
Elon Musk
NFTs
TikTok Dances
Brands posting on social media like they are real people



How do they see themselves?

Generation Z

What do they share with others?

How do they consume media?



They are diverse and open minded

Generation Z

They have a lot on their minds

They consume media digitally
(Unless influenced by older generations or environment)



What can Public Radio do for Gen Z?
Provide context around the important issues and events in their lives – even if 
that means finding them outside of the public radio sphere

Find the right “meme” that expresses the feeling 

Be one of the places they can go to relax 

Try not to be cringe – be authentic 

Be one of the things they can share with friends and 
family

Consider music as a gateway
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